The Dissemination of Information Initiative is targeted toward consumers, their supporters and advocates. A committee of staff and faculty, including consumers, work to develop informational pamphlets for consumers on topics identified by consumers such as suicide prevention, clubhouses, consumers' rights and adolescents in the criminal justice system.
Involvement of Consumers in Research:
Participatory Action Research at CMHSR CMHSR has a long history of consumer involvement in research studies. These studies use the principles of Participatory Action Research (PAR), which is an approach to research in which consumers are included in all stages of a study. 1 We discuss the research of Joanne C onsumer involvement in research has become increasingly important, especially in mental health services research. CMHSR embraces the importance of consumers' experience and knowledge in enhancing quality research. Consumers at CMHSR are involved in all aspects of the research process, from the conceptualization of a research topic to the dissemination of research findings. Consumers are involved in training, statistical analysis, interviewing, data entry, database management, and managing research studies. They also present and publish findings.
Center Initiatives to enhance consumer involvement
In the past year, CMHSR has launched three new consumer initiatives: the creation of a Consumer Workgroup, the formation of a Consumer Advisory Council, and an initiative to disseminate information to consumers, their supporters and advocates.
The Consumer Workgroup, a consumer-run group, meets with faculty to conceptualize studies and review grant submissions. The Workgroup meets with Principal Investigators and discusses the consumer involvement in the proposed study and ways that consumer participation can be increased. This review process has become part of the mandated review procedure for all grants initiated by CMHSR faculty. Additional tasks in which consumers participated in after the data collection included mailings, data entry, and data analysis.
The Consumer Advisory Council is comprised of consumers and other stakeholders across

Recommendations
Consumer involvement in research makes instruments more reliable and the results more relevant to consumers. The role of consumer input in all aspects of the research process is essential to creating quality research. CMHSR's dedication to consumer involvement in shaping and conducting research will continue as they progress in their research efforts to enhance mental health services.
